
 

Why Haven’t We Seen Aliens?
by Stephen Rickard

Readership

Children and teens, ages 9 - 13

If there really is alien life elsewhere in the
Universe, then it’s reasonable to ask why we
haven’t seen it. Surely planet Earth must
have been visited by aliens, if they do exist.

This wide-ranging book attempts a serious
answer to the question. It explores our 
current understanding of the universe and its
origins, our theories about how life began
and how evolution works, and the likelihood
of our really meeting life elsewhere in the
universe.

After all, we will only meet up if both of us
are in the right place at the right time. The
Universe is a big place – and it has been
around for a long time. Perhaps we were
“out” when they visited us?

Light-hearted, stimulating and entertaining,
this book offers deep insights to inquiring
minds, in a way that is clear but not 
patronising. 

The Author
Stephen Rickard is a writer and publisher of books for children and is 
particularly well known for his books for reluctant and struggling readers.
He has written and developed many award-winning books and software
titles, covering both fiction and non-fiction. 

His interactive multimedia title ‘The History of the Universe’ won the 
International Association for Media and Science award and was a finalist
in the international EMMA awards. 
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Selling Points

* Strong appeal to children with questioning
minds who tend not to read fiction

* Written in a light-hearted, easy-to-
understand way

* From an award-winning science writer 

* Plenty of diagrams and illustrations
throughout, making it an accessible read

* Supported by a marketing campaign to
parents 
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